
DRAMATIC SURFACE PRODUCTS™ ENTERS SECOND YEAR
 IN THE MARKET WITH ESTABLISHED SUCCESS

AURORA, Ill. (February 2010) - Dramatic Surface Products™ (DSP), a division of H.B. Fuller 
Construction Products Inc., recently marked the anniversary of the brand s launch by 
participating in the World of Concrete (WOC) Trade Show in Las Vegas. DSP was first introduced 
to the market at the 2009 WOC Show; this second appearance denotes continued growth and 
success for the young brand of flooring surface preparation products for commercial applications.

At this year s WOC event, officials with DSP focused on conveying a year of brand expansion, 
growth and successful product usage nationwide.  DSP s comprehensive array of products is 
“gaining recognition for high performance and reliability among...flooring contractor customers,” 
according to Brand Manager Tracy Muller.  Muller and the DSP team  emphasize that the brand s 
first year of success is a reflection of the company s commitment to offering products directly 
developed based on installers  input.

“We provide solutions that empower installers to work faster, better and more efficiently...because 
that s exactly what the marketplace demands,”  Muller explains.  “Every DSP product was 
developed and formulated based on feedback we received from installers out in the field...to give 
them a real competitive advantage.”

Also in response to market demands, many products in the line were formulated to support green 
building initiatives and requirements for LEED certification.  

“Our casein-free self-leveling underlayments, for example, are made with a minimum of 10% 
recycled materials and our DSP 500 Primer is water-based, solvent-free, with 0 VOCs,”  Muller 
states.

The DSP line offers solutions within five essential categories for surface preparation:  primer and 
additive, moisture mitigator, skim coat and patching, self-leveling underlayments and wear surface 
products.  Derived from H.B. Fuller s focus on performance and innovation and backed by 
generous warranties, the DSP family gives customers assurance that formulations will perform in 
all aspects of floor preparation. 

Based on the momentum of the brand s first year, Muller and the DSP team foresee continued 
expansion throughout 2010.

“The efficiencies and reliability of our products make them essential investments for 
commercial flooring projects,” Muller summarizes.  “Our solutions are proving must-haves  for 
specifiers and installers who must adhere to budgets and find ways to improve processes.”

Dramatic Surfaces Products is manufactured in Aurora, Ill. by H.B. Fuller Construction Products Inc.
  For more information, visit www.DramaticSurfaceProducts.com.
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